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1.1 Clarification of Concepts 

We need to take a look at some key concepts in this topic. These are rudiments, 

content analysis, research publication and projects supervision. 

1.1.1 Rudiments. The Longman Dictionary of Contemporary English(2000,p. 

1239) defines rudiments as “the most basic parts of a subject, which you 

must first learn.” Webster’s Universal Dictionary and 

Thesaurus(2007,e.411) looked at rudiment as “a first stage, a first slight of 

beginning something” 

Since rudiments have to do with elements and basic principles, this 

discourage will not address content analysis from an advanced perspective 

but will concentrate on the basics. 

1.1.2 Content Analysis. Baran (1999,p. 352) sees content analysis as the 

“objective, systematic and qualitative description of the content of 

communication.” Osemwota, Okhaku and Tonwe (1996, p. 148) describe 

content analysis as a structured document analysis technique in which use 

researcher first constructs a set of naturally exclusive and exhaustive 

categories that can be used to analyse documents and then recover the 

frequency in which each of these categories observed in the document 

studied. Osemwota etal (1996, P. 148) further argued that content analysis 

can “take verbal, non quantitative documents and transform them into 

quantitative data. Thus the results deriving from content analysis can be 

presented in tables, percentages, graphs etc.” 

Wimmer and Dominick (2000 P.135) see content analysis as “any systematic 

procedure devised to examine content of recorded information.” 
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Sage publications (2015) observe that content analysis is widely used as 

qualitative research and identified three approaches that are used in interpreting 

meaning form content. These are: (1) Conventional approach (2) Directed 

approach and (3) Summative approach. 

In conventional approach , coding categories are derived directly from content. 

In directed approach, analysis are built on theory or relevant research findings as 

guidance for initial codes. The summative approach concerns itself with counting 

and comparism, usually of keywords or content followed by interpretation of the 

underlying context. 

1.1.3 Research publication 

Research is defined by many people from different perspectives. Alo (2015, P.1) 

demystify the concept thus: 

Research is a voyage of discovery, or a journey from known to the unknown. 

A method of critical thinking, a careful but critical inquiry seeking facts or 

principles, it is in act of scientific search for pertinent information on specific 

topic. It is a process of arriving at dependable solutions to problems through 

planned and systematic collection, analysis and interpretation of data. 

Daramola and Daramola  (2011, P.2) define research as “a systematic 

organised inquiry that seeks to further analyse and interprete results for the 

overall purpose of providing useful information and solving identified 

problems but not necessarily the problems.” Elliot and Christopher (1973) 

however contend that the purpose of research is to extend knowledge and 

explain the unexplained. 

A research work is supposed to be well written and published to fulfill its mission. 

Tonwe (1996, P.350) categorically states that “a research work remains 

incomplete if it is not given the shape of a report and presented to the general 

public, lay readers as well as specialists.” 

From all angles, research entails digging into the obscure grounds with a view to 

eliciting information and interpreting same to fulfill some objectives. 

As research project supervisors, I would like to stress here that you are not 

supposed to give project topics to your supervisees neither are you expected to 

help them steal peoples’ ideas or endorse their undone, concocted, disjointed and 

misdirected long sermons in the name of long essays or research projects. 
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1.1.4 Project Supervision 

Project supervision in this context is the art and science of guiding and evaluation 

a student’s work to fulfill certain academic requirements. Obe (2014, P.P. 5-13) 

identifies some steps that can guide both supervisors and students in project 

writing. 

The first is that it is an idea, not topic that is needed to kick start a final year 

project or long essay. The second step is choosing compatible supervisor(s). 

According to him, “ it is crucial to get a supervisor who is competent in line with 

your research direction.”  The third step is the topic. He opines that having found 

out a supervisor whose research interest marries you idea, you can then facilitate 

a meeting between the two of you to discuss your idea. 

1.2 Rudiments of content Analysis 

In conducting content analysis, certain thing should be taken into consideration: 

(1) The researcher should have pure and undiluted passion for the topic 

(2) The researcher should demonstrate a clear understanding of the medium 

of communication to probed content wise. Accessibility of the content 

is equally very important. 

(3) Review of related literature should capture major issues that make up 

the research objectives 

(4) Clearly isolate your content categories and clearly define them 

(5) Outline your units of analysis 

(6) The research instrument(coding sheet and coding guide) should be well 

designed and relevant to the topic 

(7) The work must be original in all ramifications 

(8) Analysis should be linked with the literature review and specific texts 

with collaborative proofs 

(9) Deploy modern statistical tools to test and retest your hypotheses 

(10) Clear records must be kept for bibliographical exactitude and 

confirmation of the study’s originality. 

In line with the above, it is important to take a look at steps to conducting content 

analysis outlined by Wimmer and Dominick (2000) and fine-tuned by Abimbola 

(2010, P.P. 6-11). The steps are: 

(1) Formulate the research questions or hypotheses 
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Research questions and hypotheses serve as the pillar upon which 

any research study rests. While hypotheses are reasonable guesses 

about the subject under investigation, research questions are 

formally stated questions that seek to probe into the content of media 

being analysed. 

(2) Define the study population 

While the study population in survey research involves the study of 

human beings, that of content analysis involves the study of non-

human elements-media content. A study population of the topic 

above (depending on the scope ) could be all the editions of both 

papers in a year or two years period totaling 360 or 720 per paper. 

 

(3) Select an appropriate sample from the study population 

A sample is the sub-set of a study population. The idea behind 

sampling is that the subset so selected will be used to represent the 

entire population. Since all elements in the population will be too 

cumbersome and time consuming to analyse, a small percentage is 

picked which is sample. The sample of the population  above could 

be five editions per month which amounts to 120 editions out of 720 

editions of one of the papers in a two-year period. 

 

(4) Select and determine the units of analysis 

The unit of analysis is the smallest element of content analysis; i.e. 

that thing that is counted whenever it is encountered. For instance, 

in the topic above, the unit of analysis of the newspapers report could 

be every news item, cartoon, picture, feature article, editorial 

comment, or letter-to-the-editor that has to do with crime. 

 

(5) Construct the categories of analysis 

Otherwise known as the “content analytical categories”. They are a 

category system used to classify media content under investigation 

to ease the coding and analysis of the units. They are like the pigeon 

holes to which the units of analysis could be sorted. For example, 

the categories could be prominence (the amount of attention given 

to the crime in terms of placement- front, inside or back pages, sizes 



6 
 

of reports, etc); slant (the angle of reports either objective, biased, or 

sensational). 

 

(6) Establish a quantification system 

Quantification in content analysis refers to the statistical procedure 

to be used to analyse the recorded information. This must be clearly 

stated and explained under methodology. Such statistical 

measurement includes nominal, interval and ratio data. At the 

nominal level, researchers simply count the frequency of occurrence 

of the units in each category. For example, the themes of editorials 

in newspapers can be measured by nominal method by simply 

counting the occurrence of each theme in the selected sample, i.e, 

editorials that address educational issues, health matters or security 

and the corresponding percentages identified. 

(7) Train coders 

Coders refer to persons (research assistants) who do the coding. 

Coding involves placing a unit of analysis into a content category. 

The reliability of content analysis largely depends on the 

competence of coders. Since the coders naturally may not have the 

firm grasp of the operational definitions and the category systems, 

they should be well trained by the researcher in order to prepare them 

for the task. 

(8) Conduct a pilot study 

Pilot study refers to a trial run of a research conducted on a small 

scale to ascertain the relevance and effectiveness of a study design 

and methodology. Scholars recommend that in content analysis, the 

pilot should be conducted with a fresh set of coders different from 

the initial set of coders who earlier worked for long periods of time 

in developing the coding system. The fresh coders also need some 

initial training to familiarize them with the study method and 

instructions. 

 

(9) Code the content 

As earlier mentioned, coding refers to the placement of a unit of 

analysis in a content category. At this juncture, the standardized 

sheets are used by coders to place check marks in predetermined 
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spaces. This can either be done manually or by aid of computer. 

Wimmer & Dominick suggest that if data are to be tabulated by hand 

(manual coding), coding sheets should be constructed to allow for 

rapid tabulation. In some studies, data are coded on 4-by-6-inch 

index card, with information recorded across the top of the card. This 

helps researchers to quickly sort the information into categories, as 

templates are available to speed up the measurement of newspaper 

space for example. 

 

(10) Analyse the data 

The data so coded and tabulated can be analysed through descriptive 

statistics such as percentages, means, modes, medians. The chi-

square test is also used as content analysis tends to be nominal in 

nature. 

 

(11) Interpret the data 

This is the final stage of a research exercise. Interpreting the data 

implies that the researcher makes sense or explain in clear terms 

what the figures shown in data analysis stage indicate or mean 

bearing in mind the unit and category of analysis. This is done in 

relation to the hypothesis developed or the research questions earlier 

raised to guide the study. 

(12) Conclude and recommend 

Here, the researcher draws some conclusions based on the findings 

which are evident from the analysed and interpreted data in relation 

to the research questions or hypothesis of the study. He further 

makes recommendations on how to improve the communication 

context examined in the study. This is because communication 

research is meant to address a particular communication problem. 

 

1.3 Conclusion 

I wish to conclude at this juncture that the best way to become a philosopher is to 

stand upon the shoulders of other philosophers. Understanding the rudiments o f 

content analysis therefore requires getting connected to experts directly or 
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indirectly in this aspect of research. For you to become a masquerade, you must 

understudy the art and science of masquerading from gurus. 
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