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1.1 Introduction 

 Mass communication, as a discipline has over the years gone through series of 

impressive and dynamic metamorphoses triggered by the advancement in technology, 

depth and dimensions of communication research as well as societal’ endorsement of 

the desirability and inevitability of the field of study. 

 Experts argue that the concept of Mass Communication first appeared during the 

1930s to explain the essence of the dominant issues of public communication. Hardt 

(1979) and Rosengren (2000) reasoned that although newspaper press already had a 

long history, it was towards the end of the 19th century that newspaper escaped the 

constraints of localism, elitistism and sectionalism (political and religious) and became 

medium for the masses although these were meant for large urban population. 

 The 20th century Mass Communication was characterized by mass production, 

lack of individual control and was finite in available channels among other things. 

Schram (1957) stressed that the 20th century mass media could be characterized by their 

bigness or fewness. 

 From 19th century to 20th century, the world experienced positive changes in Mass 

Communication from the perspectives of improved technology, improved training and 

retraining of Mass Communicators and deeper probes into conceptual frameworks of 

emerging issues in the discipline by researchers. There is also a clear evidence in the 

growth of channels and platforms for practitioners to discharge their constitutional 

responsibilities. 

In Nigeria, Mass Communication was a colonial legacy which later empowered 

the people to demand for nationalism and self-governance. Also in Nigeria, broadcast 

media was an exclusive preserve of the government until the administration of General 

Ibrahim Badamosi Babangida who opened the flood gate for private ownership of 

broadcast stations in Nigeria following the deregulation of the sector in 1992. 

Today, we have both the print and the broadcast media in operation in Nigeria 

along with the new media structure which is redefining the concept of news and the 

gate keeping process.  



 

 

1.2 Meaning of Mass Communication 

Mass communication is the process of transmitting ideas, information, opinions, 

norms, attitudes, cultures etc. to a relatively large, heterogeneous and anonymous 

audience simultaneously through the use of technological devices. Sambe (2008, p. 28) 

defines Mass Communication as a device by which a group of people working together 

transmits information to a large, heterogeneous and anonymous audience 

simultaneously. Sambe (2008, p. 33) gave a resume of the distinctive nature of Mass 

Communication. These are: 

(i) It is directed towards a relatively large, heterogeneous and anonymous 

audience. 

(ii) Messages are transmitted publicly, often timed to reach most audience 

members simultaneously and are transient in character. 

(iii) The communicator tends to be or operate within a complex organization that 

may involve great experience. 

From the above, we can deduce that Mass Communication audiences are unique – large, 

of different classes and unknown to the communicator. Mass Communication messages 

viewed from the perspective of communication experience are meant to be consumed 

immediately because they are characterized as public, rapid and transient. The 

messages are as perishable as tomatoes and they are time bound. Mass Communication 

system is also complex and needs team work and specialization for effective and 

efficient result. 

The Mass communicator needs team spirit, training and re-training in order to succeed. 

The communicator must be technological driven and must have a good understanding 

of the legal, ethical, cultural and economic environments in which he/she is operating. 

Let us examine the subject matter taking a look at the past, present and the future. 

1.2.1 Past 

The past is history. The history of mass communication is that of humble 

beginning. Lee (2015) argued that mass communication history is fairly short, although 

the various forms of mass media that have been delivered over the years have made 



tremendous impression on the technological, political, economic, social and cultural 

trends of every nation. 

Books are the oldest of the medium of Mass Communication, whereas the 

newspapers are the first popular mass medium (Ate, 2008). The assertion is further 

amplified by Lee (2015) who stressed that the first known book was written in Egypt 

around 1400 BC but books were not reproduced for the masses until the invention of 

the printing press in 1455 by Johannes Gutenberg. The invention of printing press is 

described by Daramola (2013, p. 1) as “a turning point is the history of printing & 

newspaper production”. 

Newspapers came on board around 100BC and the first English magazine hit the 

newsstand in 1704. 1920s saw the emergence of radio as a medium of mass 

communication and television later came on board in 1940s. 

The newest of the mass medium is the internet, which has revolutionized 

communication. Over the years, each new medium has emerged to supplement and 

compete with traditional media. Trends have included specialization, globalization, 

consolidation and convergence (Lee, 2015). 

In Nigeria, the first newspaper, Iwe Irohin came on board in 1859. Radio 

broadcasting was birthed in 1932 and television was established in 1959 by the western 

regional government. Daramola (2013, p. 189) averred that television came on board 

“one hundred years after the first print medium appeared in the soil of what is now 

known as Nigeria”. 

1.2.2 Present 

 The present is today. Where is Mass Communication today? Mass communication 

in the 21st century is professionally engaging, technologically driven and academically 

soaring. Things have changed and will continue to change. The concept of news has 

changed. It is no longer an account of what has “happened”. What about the event that 

is happening live and the one that will happen? 

It will be an exercise in futility if we discuss mass communication in this era without 

appreciating the characteristics globalization captured by Bay and Macpherson (2006, 

pp. 43-44). There features are: Mobility, simultaneity, bypassing and pluralism. 



 Mobility: Money, people and ideas are on the move. In mass communication, we 

can talk about professional mobility now than before. 

 Simultaneity: Reaching out to whole world instead of simple nation 

simultaneously 

 By-passing: companies are able to device new methods and ways of doing 

business effectively e.g. written circular phones bypass wired system. 

 Pluralism: Holding two or more offices or position at the same time. Existence of 

diverse and competing centres in an establishment. 

Today, many nations have increasingly well-developed and complex media systems and 

with the benefit of easy digital communication, media have become much more global 

in scope. “Dennis, E.E & Defleur M.L (2010) Understanding Media in the Digital Age. New 

York: Pearson. 

 Communication experts have given us insight on the operational characteristics of Mass 

Communication today. Looking at the issue with particular emphasis on journalism, 

Bender, Davenport, Dragger and Fedler (2009, pg. I) assert that digital journalism and 

convergence in the news industry are the overriding issues today. They painted a clear 

picture of today’s journalism endeavours: 

New ways of gathering and presenting news are evolving into new job 

descriptions such as back pack journalists, mojos (mobile journalists) and 

sojos (sound on video journalists). The journalists who fit these descriptions 

need a new type of training. Journalists must continue to be experts in 

reporting and writing news with passion, accuracy, authority. Yet, 

traditional journalists are adding to tools of videographers (video 

photographers) and imographers (digital image photographers). They are 

putting their stories on one media platform or across the various platforms 

of print, television, and the internet combining text with visuals and 

multimedia. They are expanding their skills to create blogs and podcasts, 

which can be downloaded onto consumer’s cell phones, iPods and 

blackberries. 

Dominick (2009) described the convergence reporter as one who can write stories for 

print or a website, shoot and post photos online, and a video as well. The convergence 

concept according to Ate and Ikerodah (2012) presupposes the convergence of the print 

journalist and video journalists to produce the 21st century version of news 



correspondence. This feat will be impossible without the use of digital cell phones, video 

cameras and high speed internet access. Convergence media is therefore fertilized by 

technology. The convergence media hypothesis viewed by Ikiebe (2011, pg. 4) as a 

change force is producing borderless world, and is posing new regulatory, ethical, social 

and geographical challenges”. 

Ate and Ikerodah (2012) reasoned that we live today in a world of automated computer 

dominance of communication both in private and public sectors. The mass media as an 

institution has been making use of informatics, a fundamental tool of the age of 

“computopia” that is, the process of making use of computers and other electronic 

services in information gathering, storage and processing in all aspects of life. Today we 

are in the era of cyber space journalism where news is presented through the internet. 

Rich (2003, p. 15) X-rayed the changing concept of news with particular emphasis on 

media convergence within American context. His views: 

The internet has changed the nature of news and its delivery. If you 

want news from The Newyork Times, you can receive the headlines 

within a wake-up telephone call. You schedule Mrwakeup 

(www.ipping.com), a web based wake-up reminder service to call 

you and send the newspaper’s headlines to your computer. You can 

also get the Times by e-mail, a palm-size digital assistant or on the 

web and of course, you can still have the newspaper delivered to 

your door in its traditional print format. 

As the trend of media convergence continues to reign, some scholars are of the 

opinion that the word Mass in Mass Communication should be replaced with the term 

media (Turow, 1992). 

There are arguments in some quarters that the new media is “demassfying” Mass 

Communication in services like cellphones, video games, internet based communication 

to mention only a few. Chaffee and Metzer (2011, p. 369) captured some features of 

contemporary media which in their view are “cracking the foundations of our 

conception of mass communication”. They observe:  

More than other technologies for mass communication, 

contemporary media allow greater quantity of information 

transmission and retrieval, place more control over both content 

http://www.ipping.com/


creation and selection in the hands of their users and do so with less 

cost to the average consumer. The internet serves as the best 

example and through digital convergence will, form the backbone of 

most future mediated communication. The increased bandwidth of 

the internet further enhances users to become competent producers 

and produce material that is fairly sophisticated at low cost. In 

addition, many of the new technologies are more portable and 

therefore more convenient to use compared with older mass media. 

Highlighting the exploits of digital media at the present era with particular 

emphasis on specialized reporting, Duyile (2005, p. 161) notes: 

Now that media practice in 21st century has been moving from pulp 

paper journalism to digital media, e-readers have been on the 

increase. The vision of paperless newspapers has shifted from a pipe 

dream to electronic paper reality. 

Many communication scholars have accepted the paradigm shift from analogue 

media to digital media. Duyile (2005, p. 162) opines that the digitalization technology in 

the media may save the newspaper from total collapse. Hear him: 

It will encourage journalists to device new strategies to improve their 

specialized writings to satisfy newspaper addicts so as to retain their 

loyalty to print media. Also the emergence of digital media may 

encourage journalists, old and new, to take advantage of 

digitalization technology to open new vistas on the balcony of 

specialized reporting, news features, news analysis on digital media. 

In the broadcast media firmament in Nigeria, digital switchover is the 21st century 

phenomenon. It is quite unfortunate that Nigeria was unable to meet the June 17, 2015 

digital switchover deadline set by the International Telecommunications Union, (ITU) in 

2006, for every country to transit from analogue to digital terrestrial broadcasting. The 

National Broadcasting Commission (NBC) (2015, p. 40) explains the consequences of not 

meeting the deadline: 

In the digital broadcast environment, digital transmitters are 

protected from interference from signals coming from analogue 

transmitters. Therefore the main consequence is that if our analogue 



transmitters should interfere with signals from any digital broadcast 

of any of our neighbouring countries, we can be forced by the ITU to 

shutdown our own analogue transmitters. If, however a digital 

transmission from any of our neighbours should interfere with any 

analogue broadcast in Nigeria, we do not get any protection. 

However, the chances of any of that happening, is very slim since 

none of our neighbours is likely to meet the date. (The Guardian, 

June 18, 2015). 

The question at stake is should we therefore thank God for giving us poor neighbours 

that saved us from digital chastisement from ITU? 

In the area of integrated marketing communications, experts believed that digital 

strategy is critical. Salau (2015, p.60) argues that for companies that want to succeed 

now and in the future, digital platforms are indispensable especially those which want 

to capture the youth segment. 

1.2.3 Future: 

The future of mass communication is very bright. It is a living profession for the 

future, an academic discipline for the future which will be fuelled by more sophisticated 

digital technology, pure and undiluted creativity and unquantifiable academic probes 

into emerging trends. 

Looking at the issue with particular emphasis on the digital future or books Dennis 

and Defleur (2010, p. 43) observe: 

Digital future or Books P.43 

At this moment in time, the future looks bright for this venerable medium. There are, 

however, reasons to expect that over the long term, another major transition will take 

place in the ways which books are produced, stored, distributed, sold and read. While it 

is unlikely that in the near future, books printed on paper will become obsolete, the 

interne and developing computer technology will introduce new ways for readers to 

obtain and read books and for vendors to see them. The future promises a mass 

communication for the moon where the Old Testament (past and present) will become 

history. New functions, new trends and new paradigms, will continue to emerge for the 

benefits of practitioners, scholars and the society in general. We therefore need to 

prepare ourselves for tomorrow. 



1.3 Conclusion 

From the intellectual excursion we had on the subject matter, it is important conclude 

that virtually all phases of Mass Communication are important. The past laid the 

foundation, the present is building the Mass Communication project on that foundation 

and the future will complete the Mass Communication superstructure. All eyes should 

therefore be focused on our youths, who are the building blocks of the future Mass 

Communication edifice. 

1.4 Recommendations 

The following recommendations are hereby put forward to prepare ourselves for the 

task ahead: 

i. That our universities should, and must immediately upgrade their mass 

departments to schools of communication where journalism, Broadcast Media, 

New Media and Public Relations and Advertising (PRAD among other areas will 

be given a deeper attention in the area of teaching and research. Already, some 

wise universities that are futuristic are already expanding their mass 

departments to schools of communication. 

ii. Mounting of post graduate programmes in Mass Communication for established 

universities. This will enhance the incubation of future researchers and will 

facilitate speedy discovery and tracking of new trends in Mass Communication. 

iii. That media practitioners in Nigeria must be empowered and encouraged to be 

technological compliant to be able to conveniently handle the new media 

structure. 

iv. That the trainers in mass communication must be trained by superior trainers 

to be able to effectively impact the knowledge to students. The proposed 

training should take into cognizance cultural, legal, ethical and technological 

dimensions of the discipline. 

v. That there should be a close synergy between Mass Communication and the 

computer science department in our universities to further explore and 

appreciate the new media awesome wonders and possibilities. 

vi. Since the future belongs to the youths, new and better methods of teaching 

Mass Communication especially production courses should be used by lecturers 

and technologists. Interactive and digital methods of teaching and learning 

should be encouraged by all and sundry. 



vii. That the welfare of journalists in Nigeria should be given a high premium by all 

stakeholders as that will encourage our best brains to go into journalism 

practice. 

viii. That entrepreneurial journalism should be give prominence in Nigeria to 

encourage our creative youths to make good money as self-employed people 

from the old media and new media structures as well as commercial wing of the 

media. 

ix. That the government and the private sector should endeavour to give adequate 

funding to Mass Communication and other communication projects, since 

communication is a oxygen of human existence. 

I believe that we shall get there if the above suggestions are taken into consideration. 

Things and people are looking up to mass communication. 

Thanks and God bless you all. 
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